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CLIENT:  www.lexicondesigns.co.uk

WORK:  Cross platform responsive website

CREATED FOR:  Lexicon Designs

Welcome
Pete Cook creates things. Imagines, designs, builds and directs things. From layouts to logos; business cards to 

brochures; from an adapt to a full blown video project, the key ingredient is care. Pete cares. Lexicon Designs cares. 

We’re pretty sure you care too.

http://www.lexicondesigns.co.uk
http://www.lexicondesigns.co.uk


CLIENT:  Various

WORK:  Logotype designs from client brief to finished artwork

CREATED FOR:  Various

http://www.lexicondesigns.co.uk


CLIENT:  Abode Homes

WORK:  Full website, brochure and stationery

CREATED FOR:  Lexicon Designs

Introduction
abode homes is a dynamic and forward thinking property development company specialising in high quality homes in 

London and the South East. The Executive Board are a highly specialised team of skillful property developers, strategic 

land specialists and professional investors who together forge a dynamic team that have consistently delivered on 

maximising returns to land owners and financial partners alike over many years. 

Our innovative designs strive to blend style, space and light, to create homes that inspire our customers everyday, whether 

socialising, working from home or simply relaxing. The homes we build will compliment and enrich our customers’ 

lifestyles everyday.

Beautiful Design

Exclusive Locations

http://www.lexicondesigns.co.uk


TRANSFORMING THE USE OF DIGITAL TECHNOLOGY AT

CLIENT:  Croydon High School

WORK:  All areas of communication. Concepts, design and artwork, plus video shoots and editing

CREATED FOR:  Lexicon Designs

We know she is.

You probably think your 
daughter is unique. 

Inspiring every girl, every day 
at Croydon High School

Prospectus Pack

Aim High.
We know she is.

You probably think your 
daughter is unique. 

IMPORTANT
BYOD does not replace the 
practice of handwriting or use  
of exercise books. 
Public examinations require 
pupils to complete their 
examinations by hand - this 
remains an important skill.

•  Authentic and timely – devices will be used by pupils when  
teachers judge that the requirements of learning warrant it

•  Seamless – Google Classroom and Google Docs and  
Google Drive connect together across our school systems  
and the school Wi-Fi meaning that we can all work securely  
in the ‘cloud’, sharing, collaborating and moving effortlessly  
between work at school and work at home

•  Environmentally sound – BYOD will undoubtedly save on paper and 
printing resources; as an eco-committed school, we fully support this 
development

 WHAT ARE THE BENEFITS OF BYOD?

Many pupils will already have access to a suitable device for their personal use. 

The basic requirements for a school device are outlined over the page.

Our IT department are happy to offer individual guidance. 

Please use the main school email address (seniors@cry.gdst.net) and any 
questions will be forwarded to them.

WHAT TYPE OF DEVICE SHOULD PUPILS BRING TO SCHOOL? 

Croydon High School
Sixth Form Course Guide

2021-2022

4

Results and achievements – class of 2020

Outstanding results secure exciting futures at Croydon High  
In a year group of diverse interest and ambition, the Class of 2019 are heading off on many different paths 
secure in the knowledge that their hard work has paid off and they have achieved their goals. 
Almost half of all grades awarded at A level were A and A*.

Amongst the many notable achievements…

Maya Patel will be studying 
Geography at UCL next 
year; an A* in that subject, 
another in Spanish and an A in 
Latin means she comfortably 
secured her place.  

Another aspiring medic, Sewa 
Sangowawa, is also on her 
way with straight A grades 
in Biology, Chemistry and 
Spanish taking her to Leeds.

Rhea Patel’s A* grades in Biology and Chemistry and an A in Spanish takes her to Birmingham, where her career as a dentist begins to take shape.
Aspiring medic, Mariya Jamil, celebrated straight A* grades, in Biology, Chemistry, Math and R.S. Mariya joined Croydon High for the Sixth Form, 
embraced all the opportunities available to her and is now ready to make her dreams a reality as she heads to Birmingham to read Medicine.
Katharine Walker is on her way to a prestigious destination; she is heading to Cambridge where she will be reading Theology, Religion and 
Philosophy of Religion. Katharine takes with her A* grades in English Literature, History and R.S. 

Natural Sciences at Durham is the 
course that Ria Dhopatkar had 
set her heart on and her stunning 
achievement of A* grades in all her 
subjects – Maths, Physics, Chemistry 
and Biology – means her place there 
is assured.  

Esther Green has, as she puts it 
“achieved her dream” of accepting 
her place at the University of 
Glasgow’s Law School, with an A* in 
History and A grades in Psychology 
and Classical Civilisation,  

Head Girls, Josie Cunnington and 
Maddie Brookes are also following  
their dreams. Josie’s  achievement  
of A* grades in Biology and Maths 
and an A in Chemistry sends her 
to Nottingham to read Medicine. 
Meanwhile, Maddie’s passion for 
Geography leads her to Durham, with 
an A* in that subject at A level, along 
with A grades in Biology and Chemistry.

60% go on to Russell 
Group Universities

11 departments have 
100% A*-B grades

95% A* or A grades for the 
highly regarded Extended 

Project Qualification

74% to first choice 
destinations

Maths – one of our  
most popular A level 

choices – achieved 86% 
A* and A

http://www.lexicondesigns.co.uk


CLIENT:  Croydon High Sports Club

WORK:  Leaflets, banners and full website design

CREATED FOR:  Lexicon Designs

•  38 exercise classes a week
•  25 metre indoor heated pool
•   Fitness Suite with  

Technogym Equipment
•  Badminton and tennis included

*Offer expires 31st August 2020.

UP AND RUNNING WITH 
NO JOINING FEE!*

Get back into the swing of things with 
great value health and fitness

Call us for more info on 020 8657 9313  
or visit us at www.croydonsportsclub.co.uk

WE’R
E

BACK!

UP AND RUNNING WITH 
NO JOINING FEE!*

Get back into the swing of things with 
great value health and fitness

UP AND RUNNING WITH 
NO JOINING FEE!*

Get back into the swing of things with 
great value health and fitness

UP AND RUNNING WITH 
NO JOINING FEE!*

Get back into the swing of things with 
great value health and fitness

Fitness Suite 
Timetable
Swimming  
Pool Timetable

Half Term times. 
See website for school term timetable.
www.croydonsportsclub.co.uk

HALF TERM timetable  
effective from 26th October  
to 1st November

Croydon High Sports Club
Croydon High School,
Old Farleigh Road,
Selsdon, South Croydon CR2 8YB

Ask for details of our Fitness Classes at reception, call 
020 8657 9313 or visit  

www.croydonsportsclub.co.uk for more info.

Staying COVID-19 Secure
All activities must be booked in advance. Sports Club 
members can book 8 days in advance, non-members 
7 days in advance for group exercise classes. Online 
bookings are available for members; bookings can 

also be made by phone or email. We regret that we 
are currently not allowing entry for non-members for 

swimming, badminton or the fitness suite.
Please follow all club rules and help us manage the risk 
of COVID-19. These can be found on our website and 

are displayed at the club entrance. 
Please do not arrive for scheduled activities too early 

and maintain social distancing at all times.
Thank you!

FITNESS SUITE OPENING TIMES

DAY OPENING HOURS

MON 7am-9.15am 9.15am-4pm 
CLOSED 4pm-10pm

TUES 7am-9.15am 9.15am-4pm 
CLOSED 4pm-10pm

WEDS 7am-9.15am 9.15am-4pm 
CLOSED 4pm-10pm

THUR 7am-9.15am 9.15am-4pm 
CLOSED 4pm-10pm

FRI 7am-9.15am 9.15am-4pm 
CLOSED 4pm-10pm

SAT 7.45am-6.45pm

SUN 8.15am-6.45pm

WEEKDAY OPENING HOURS

6.45am-7.45am 8.15am-9.15am 9.30am-4pm 4pm-5pm 5.30pm-6.30pm 7.15pm-8pm 8.45pm-9.45pm

MON Adult Swim Adult Swim CLOSED General Swim General Swim Aqua Fit Adult Swim

6.45am-7.45am 8.15am-9.15am 9.30am-4pm 4pm-5pm 5.30pm-6.30pm 7pm-8pm 8.30pm-9.30pm

TUES Adult Swim Adult Swim CLOSED General Swim General Swim General Swim Adult Swim

6.45am-7.45am 8.15am-9.15am 9.30am-4pm 4pm-5pm 5.30pm-6.30pm 7pm-8pm 8.30pm-9.30pm

WEDS Adult Swim Adult Swim CLOSED General Swim Adult Swim General Swim Adult Swim

6.45am-7.45am 8.15am-9.15am 9.30am-4pm 4pm-5pm 5.30pm-6.30pm 7.15pm-8pm 8.45pm-9.45pm

THUR Adult Swim Adult Swim CLOSED General Swim General Swim Aqua Fit Adult Swim

6.45am-7.45am 8.15am-9.15am 9.30am-4pm 4pm-5pm 5.30pm-6.30pm 7pm-8pm 8.30pm-9.30pm

FRI Adult Swim Adult Swim CLOSED General Swim Adult Swim General Swim Adult Swim

WEEKEND OPENING HOURS

7.45am-8.45am 9.15am-10.15am 10.45am-11.45am 12.15pm-1.15pm 1.45pm-2.45pm 3.15pm-4.15pm 4.45pm-5.45pm

SAT Adult Swim General Swim Adult Swim General Swim General Swim General Swim Adult Swim

8.15am-9.15am 9.45am-10.45am 11.15am-12.15am 12.45pm-1.45pm 2.15pm-3.15pm 3.45pm-4.45pm 5pm-6.30pm

SUN Adult Swim General Swim Adult Swim General Swim General Swim General Swim Private Hire/ 
Staff Training

TIMETABLE NOTES
 Adult Sessions are for 16 years +

 General Sessions are for all ages – no lanes available   

 The pool is closed for swimming during the Aqua Fit class

CHILDREN
•  No child under the age of 16 shall be admitted to the pool area unless accompanied by a swimming adult 

member and only at the specifically designated Family Members Sessions.

•  A strict swimming ratio of 1 adult per 2 under 8’s must be adhered to at all times. The adult must be in the 
water at all times

SWIMMING POOL OPENING HOURS  OCTOBER HALF TERM 26TH OCTOBER – 1ST NOVEMBER

Call us for more info on 020 8657 9313  
or visit www.croydonsportsclub.co.uk

*   Offer ends 31st January 2020. 

•  38 exercise classes a week

•  25 metre indoor heated pool

•  Fitness Suite with  
Technogym Equipment

•  Badminton and tennis included

NO
JOINING FEE*

Great value  
health and fitness  
on your doorstep!

NO
JOINING FEE*

Great value  
health and fitness  
on your doorstep!

NO
JOINING FEE*

Great value  
health and fitness  
on your doorstep!

http://www.lexicondesigns.co.uk


CLIENT:  Dubai

WORK:  Dubai brand guidelines style book. Design and artwork

CREATED FOR:  M&C Saatchi

Primary masterbrand colours

Blue is the colour of the sky and sea. It is often associated with depth and stability. It symbolises trust, 

wisdom, and confidence. Blue is strongly associated with tranquillity, and is also linked to consciousness 

and intellect. Its use represents the calm, intelligent determination and ambition of Dubai.

Purple has traditionally been used to symbolise magic and mystery, as well as luxury and sophistication. 

As the fusion of red and blue, the warmest and the coolest colours, purple has the characteristics of 

being unique, bold, and refined. It represents the merging of ideas, and for this reason, it is associated 

with imagination and inspiration.

Colour palette

C 22
M 95
Y 0
K 0

Pantone 235C

R194 G45 B 145

C 45
M 100
Y 0
K 40

Pantone 7657C

R104 G1 B95

C 100
M 15
Y 0
K 0

Pantone 2192C

R0 G154 B222

C 100
M 45
Y 0
K 0

Pantone 2144C

R0 G119 B192
Primary masterbrand

There are some fundamental rules that govern the usage of each of the masterbrand logos.

1. Primary masterbrand (blue and purple)

Use this logo:

a) when communicating the city of Dubai to any external audience

b)  when communicating the wider tourism proposition unless the communication is specifically 

sponsored by Dubai Tourism or one of its subsidiaries

c)  as an alternative to 2a or 2b in circumstances where the secondary masterbrand colours clash 

unacceptably with the composition.

2a. Secondary masterbrand (orange and red)

Use this logo:

i)  when communicating Dubai as an events and entertainment hub 

ii)  as an endorsement on consumer-facing partner or sponsorship advertising that communicates  

Dubai as an events and entertainment hub

iii)  when communicating the wider tourism proposition only in circumstances where the primary 

masterbrand colours (blue and purple) clash unacceptably with the composition.

Do not use this logo:

iv)  when communicating Dubai as a business destination and business events hub.

2b. Secondary masterbrand (blue and teal)

Use this logo:

i)  when communicating Dubai as a business destination and business events hub

ii)  as an endorsement on consumer-facing partner or sponsorship advertising that communicates Dubai 

as a business destination

iii)  when communicating the wider tourism proposition only in circumstances where primary 

masterbrand colours (blue and purple) clash unacceptably with the composition.

Do not use this logo:

iv) when communicating Dubai as a events and entertainment hub.

Usage Secondary Masterbrand

Brand foundation Consumer insight: business traveller 

Opportunity seekers – business people seek inspiration from environments that 

thrive on momentum, embody innovation, and encourage entrepreneurialism. 

From humble origins, Dubai has emerged as the region’s leading commercial 

hub, offering companies an unrestrictive tax-free business environment with 

state-of-the art infrastructure.

Consumer insight: leisure traveller 

Experience seekers – leisure travellers are increasingly seeking 

holiday destinations that offer a wide variety of distinctive, enriching 

and exceptional experiences. Only in Dubai can you ski, jet-ski and 

dune-board, experiencing snow, desert and sea all in the same visit, 

offering something remarkable for every personality. 

A logotype as remarkable as Dubai 

Dubai is a city that constantly strives to set new precedents. It 

deserves a logotype unlike any other destination brand in the 

world; one that captures the unique spirit at the heart of this 

remarkable city.

Logotype

What makes Dubai remarkable?

•  Dubai is a city that is both authentic and international, combining its unique 

Arab identity with global influences

•  Dubai is a city where the world meets, where layers are multiple – between 

Arabic and Engish lies a whole world of possibilities.

Dubai Vision for Tourism

In Tourism Vision 2020, His Highness Sheikh Mohammed bin Rashid Al Maktoum outlines our next goal: to 

double tourist numbers to Dubai by the year 2020, and triple the inward economic impact. 

This exciting challenge is one that will energise us all. We need to work together to reach these bold targets, 

and, ultimately, we’ll share the rewards of our success.

DUBAI VISION FOR TOURISM

To double the number of visitors by 2020  
and triple the economic impact

DTCM Strategic Mission

Inspired by the vision of His Highness Sheikh Mohammed bin Rashid Al 

Maktoum, we at the Department of Tourism and Commerce Marketing 

(DTCM) have made it our mission to position Dubai as the world’s most 

popular destination for leisure and business travel by the year 2020.

As the first stage in this journey, we have created a new brand.

This new brand is not to communicate just our tourism offering; it is to bring 

to life the unique spirit of Dubai, a spirit felt by everyone who lives and works 

here, and by all who visit.

It is a brand that will help us share our story with the world and carry our 

message: that Dubai is a city that never stops evolving, and always looks to 

deliver beyond the expected.

This new brand has been chosen and endorsed by His Highness Sheikh 

Mohammed bin Rashid Al Maktoum, and is therefore something we can all 

be confident in and support fully.

DTCM STRATEGIC MISSION

To be the number one most visited city for global

travel, business and events by 2020

Exclusion Zones and Minimum Sizes 

The logotype created for the Dubai brandmark is a modular 

typeface based on the stroke thickness. In these guidelines, we 

will refer to this unit as X. The height of the type is 5 times X. The 

spacing between the letters is 0.5X. The stroke in English and 

Arabic is always X. 

The minimum exclusion zone around this logo should always be no 

less than 1.5X.  

The minimum size has been worked out based on the size of the 

keyline separating the Arabic and English text. The keyline size 

should not drop below 0.38mm on the full colour destination logo. 

CMYK logo minimum size 

Width: 25mm 

Height: 9.5mm

Greyscale logo minimum size 

Width: 20mm 

Height: 7.5mm

Greyscale logos are more simple than colour logos, hence they 

allow for smaller sizes. 

x 1.5x1.5x xxx

1.5x

1.5x

xxxx

0.5x

5x

Usage

http://www.lexicondesigns.co.uk


How to get in touch

Your carbon neutral solution

www.checkmate.uk.com 

sales@checkmate.uk.com 

020 7933 2626

The St Botolph Building 

138 Houndsditch 

London  

EC3A 7AG

Checkmate is proud to be the first carbon neutral new home 

warranty provider in the UK.

Checkmate has been designed from the ground up to be 

a significantly lower carbon solution than the industry’s  

traditional new home warranty model. Checkmate is assessed 

and audited in line with the British Standards Institute  

PAS2060 certification criteria. Checkmate publishes an  

annual carbon reduction programme and purchases  

Voluntary Carbon Standard credits to off-set the unavoidable  

emissions it produces.

Latent defects insurance can be good for the environment 

as well as making sound business sense. Make Checkmate a  

carbon neutral link in your supply chain.

The best move you’ll ever make

Checkmate Consumer Code for 
Builders of Homes for Sale

Checkmate is the first new home warranty provider in the UK to 

operate a Trading Standards Institute (TSI) Approved Code. All 

builders and developers who provide a Checkmate warranty on 

their homes built for private sale are bound by the Checkmate 

Consumer Code for Builders of Homes for Sale (Code).

The Code helps to deliver higher levels of consumer protection 

throughout the initial enquiry, purchase and post completion 

phases of buying a new home. A copy of the Code can be 

downloaded from checkmate.uk.com

Checkmate Members may use the TSI Approved Code logo 

on their marketing material, in relation to their homes for sale 

which are registered with Checkmate for a warranty.

Who are Checkmate? Checkmate’s team Everything online to save you time
Checkmate is a division of Lockton Companies LLP that  

specialises in the provision of latent defect warranties on all 

types of buildings:

 RESidEnTial 

 CommERCial / RETail 

 mixEd uSE 

 SoCial HouSing 

 individual HomES BuilT undER ConTRaCT 

 HoTElS 

 CaRE / nuRSing HomES 

 STudEnT aCCommodaTion BuildingS 

 diSTRESSEd & REpoSSESSEd dEvElopmEnTS 

 nEW Build SCHEmES 

 ConvERSion / REfuRBiSHmEnT pRojECTS

Lockton Companies LLP is the world’s largest privately owned 

insurance brokerage firm with a team of 4,100 people operating 

from 55 offices around the world.

Checkmate is operated by a carefully selected team of dedicated 

professionals with a broad range of expertise and experience; 

designed to deliver service levels previously unavailable in  

this market.

In recognition of the professional standard of the team and the 

high levels of professionally qualified technical members of the 

team, Checkmate is proud to have been awarded the status of 

Chartered Building Consultancy from the Chartered Institute 

of Building.

At www.checkmate.uk.com you can conduct every aspect of 

your business with us via the click of a mouse or the convenience 

of your iPad, wherever you happen to be 24 hours a day. 

 oBTain a pREmium indiCaTion

 applY foR mEmBERSHip

 REgiSTER nEW dEvElopmEnTS

  aSSESSmEnTS and Sign-off of WoRkS on-SiTE

 managE ClaimS and REmEdial WoRkS

 paY aS You go pREmiumS & fEES

 aCCESS TECHniCal STandaRdS

 inTERaCT WiTH STRaTEgiC paRTnERS

  inSTanTlY doWnload poliCY doCumEnTS  

& CERTifiCaTES

Lockton Companies LLP is a Chartered Insurance Broker

innovative risk management to 
reduce your costs

Checkmate’s REDI Portal is a bespoke online tool which 

transforms the way on-site risk management is carried out 

providing significant benefits including:

 impRovEd Build qualiTY

 inCREaSEd dEfECT dETECTion

 REduCES CoST of REmEdial WoRk

  faST STagE aSSESSmEnT & Sign-off

  SimplE qualiTY ConTRol of SuB-ConTRaCToRS

 BESpokE managEmEnT REpoRTS

 no dElaYS fRom miSSEd SiTE inSpECTionS

CLIENT:  Checkmate

WORK:  Ads, leaflets, brochures and stationery

CREATED FOR:  Lexicon Designs

Yo
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w
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uilt fo

r yo
u

H
om

es for priva
te sector rent

Hom
es for social rent

Com
m

ercial prem
ises

Homes for sale, shared ownership and buy to let

CheCkmate
is growing…
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Food for the soul – our restaurants  

and cafés warm the soul.

World-class chefs serve up exquisite  

dishes from many nations, often in  

beautiful settings reminiscent of Thai temples 

or Parisian cafés. The fine food and convivial 

atmosphere wash over you, making for a  

deeply relaxing experience.

Fusion food, Italian or Middle Eastern are just  

a few of the choices you have. Perhaps you 

would like the fresh fish of an island nation? 

Clear-eyed and firm-fleshed, you will not  

find tastier fish anywhere. And, of course, do 

not forget the desserts, a specialty of the Middle 

East. Few eateries on earth grant such pleasure.

20

Food for the soul

A holiday destination on your doorstep

Bahrain’s archipelago of more than 33 islands 

has no shortage of entertainment options. By 

sea, you can sail, dolphin watch, fish, scuba dive 

or kite surf. On land, there are gyms and sports 

clubs, including rugby, soccer, cricket 

and basketball.

Horse racing is a national sport and,  

for those who prefer riding to watching, there 

are a number of equestrian centres.

Golf clubs include the 18-hole Colin 

Montgomerie-inspired course, and night golf is 

increasingly popular. Firmly on the international 

golfing map, our tournaments attract a number 

of well-known faces.

Then if you really want to relax, visit our spas. 

For example, the Ritz-Carlton, Al-Areen Palace 

Resort & Spa, Sofitel Zalaq, Jacques Dessange 

and Kempnski Hotel will indulge you in 5-star 

luxurious beauty treatments.

22
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For over 4,000 years, our island nation has been one of the Gulf’s most cosmopolitan crossroads. Today, expatriates choose Bahrain over other Gulf locations for the ease of life; the simple pleasures we offer.

The place you’d rather be

Bahrain has it all. Be it friendly people, a vibrant atmosphere,  

a rich culture or good food.

This oasis offers: 

•  Authentic culture

•  World-class schools

•   Sophisticated national & international cuisines

•  Café culture unique to the region

•   The lowest cost of urban living in the Gulf

•   First in the Gulf to start female and male education

•  Thriving arts scene

•    Open and liberal lifestyle, with a vibrant social life mixing  

expats and Bahrainis

•    UNESCO World Heritage sites at the Bahrain Fort and Pearl Route

•   Comprehensive public healthcare system

•  Freedom of worship

•    Shopping at world-class malls offering international brands

28

Ask your friends

But don’t just listen to us – ask your 
friends and colleagues. Expats love 
Bahrain, so much so that you recently 
voted our islands the best place to live 

in the Gulf. 

City Duration (hours) 

Dubai 1

Muscat 1.5

Paris 7

athens 4

London 7

Bangkok 7

Cairo 3

Frankfurt 7.5

CLIENT:  Bahrain EDB

WORK:  Business friendly brochure. Design and artwork

CREATED FOR:  M&C Saatchi

P I C T U R E  Y O U R S E L F  H E R E

Bahrain’s central location means you  

have great access to the rest of the Gulf. 

Neighbouring Saudi Arabia is a thirty-minute 

drive from Manama, Oman and Dubai are just 

a short hop away, perfect for a luxury weekend 

getaway. You can also easily jet off to Jordan 

and Thailand for longer breaks. 

The national carrier, Gulf Air, shuttles 

passengers continually around the region  

and beyond.

26

Why Bahrain?

“Hundreds of thousands of people have discovered the advantages of Bahrain.”

Family life thrives in Bahrain. One of the best 

places to raise children in the Middle East, it is 

a safe, nurturing environment with activities  

to stimulate all the family, all year round.

There are the state-of-the-art Lost Paradise 

of Dilmun and Wahooo! water parks, Adhari 

Amusement Park, Al Areen Wildlife Park  

& Reserve and Khalifa Grand Public Park.

We even have highly ranked international 

schools – choose from UK, US, French, Indian  

or Japanese curricula.

When your children leave school, they have 

a choice of universities providing recognised 

international qualifications.

16

Built for the family
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CLIENT:  Cmed Clinical Services

WORK:  Technical literature as reader-friendly brochure. Concept, design, illustrations and artwork

CREATED FOR:  Lexicon Designs

Phase I-II Professionals

www.cmedresearch.com

The major challenge for today’s drug development companies is 
to capture more effective early phase clinical data. Biotechnology 
companies require this to source additional funding or sell  
prior to phase III. Pharmaceutical companies require this to reach  
a rapid ‘Go/No-go’ decision about entering phase III research.   

Cmed is leading this approach by designing and /or delivering complex 
and innovative early phase studies. This enables our clients to gather 
more data from fewer patients over a shorter time period.  

It also means fewer new molecular entities advance to later clinical 
phases but those which do have a higher chance of success at the New 
Drug Application (NDA) stage. 

At Cmed, we are experts in delivering results for phases I–II by  
coupling our unique eClinical platform (Timaeus) with our extensive 
clinical insight. 

Reach a faster ‘Go / No-go’ decision

Innovative 
early clinical 
development

Traditional 
clinical 
development

Volunteers Small numbers 
of patients

43% Fail rate 
at NDA

Large number of 
patients/global

Post NDA 
Distribution

Phase II Phase III

Phase III

Phase IV

Phase IV

Phase I

Phase I&II

From start to finish

From initial client training to regulatory submissions, our professional teams can also provide you 
with a full range of support services for the seamless end-to-end management of your clinical trials. 

For complete clinical study support

Technology

  Project Management

  Clinical Monitoring

  Medical and Regulatory Affairs

  Staffing Solutions

  Data Management

  Biostatistics

  EDC / CDM Solutions

  Trial Builder

  Medical Coder

  Data Reporter

  Software Development

Investigator Challenges 

The majority of investigator sites are not designed to conduct clinical 
trials; they are designed to treat patients. In many studies:

●  The motivation of clinical investigators and onsite staff can be drained 
by various research problems

● Site management can also be intrusive and unsupportive 

●  Investigator frustration is common, which can negatively affect 
patient recruitment 

Cmed is different. Our entire approach to clinical trials from design 
through innovative monitoring to our advanced eclinical technology,  
has proven to eliminate investigator and site staff frustration.

Flexibility & Freedom 

Cmed’s focus on innovation coupled with the extensive skills of our 

clinical teams, gives onsite staff and investigators the freedom to:

● Conduct standard, complex or adaptive trial protocols 

●  Collect global data from any location, at any time, using any media 

(e.g. dial-up, GPRS, satellite, wireless LAN, internet, mobile, etc)

● Collect and transmit data without interruption from IT infrastructure

●   Avoid electronic data collection (EDC) downtime – despite study 

design changes, system updates or maintenance schedules

● Elevate investigator site motivation, not drain it

Focus on your investigators and site staff 

	 ●  The Sponsor originally requested Cmed work with six sites across four countries to recruit the required 
number of patients

	 ● Shortly after beginning, the strict inclusion criteria resulted in lower than planned enrolment

	 ● Cmed performed a feasibility mid-study, identified and launched sites in record time

	 ● Recruitment was completed on time

	 ● During the trial, the Sponsor amended the protocol seven times

	 ●  Using unique capabilities, Cmed applied the changes to the CRF without interfering or shutting down 
technology at sites

	 ●  This also contributed to successful recruitment through the avoidance of potential protocol amendment 
delays and demotivation

Phase II liver metastasis study

Cmed conducted a European based phase II liver metastasis study secondary to colorectal cancer.   
Cmed provided full services.  

Case study: 

Complex & Adaptive Trial Challenges

Drug development companies are increasingly sponsoring more complex, 
innovative early phase trials such as:

●  Translational medicine: taking research from ‘bench to bedside’

●  Phase 0 projects: to examine a molecule’s effects before clinical 
development

● Adaptive trials: gathering data to modify an ongoing project

●  Bayesian trials: to predict the value of model parameters and 
unknown variables

● Increased use of biomarkers: to indicate biological states 

Proven Expertise

Cmed remains at the forefront of this progress, having planned, conducted 
and delivered complex, next-generation medical studies for years. 

We combine our broad clinical expertise with our unified, eClinical 
platform (Timaeus) to deliver early phase projects based on insight and 
innovation.

	 ● The multi-cohort trial would involve 96 sites over 21 countries

	 ● Each site would perform lab tests using site-specific normal ranges

	 ● Various paper, electronic and external data sources would be used, processed by third party vendors

Fast Database Building

	 ●  Cmed swiftly built the database within 6 weeks of the request

	 ● Our project managers managed all third party vendors and produced data specifications for 9 types of external data

	 ● The database immediately started collecting and integrating all data

Oncology Results in Real Time

Full service teams at Cmed’s North American and European offices efficiently collected, monitored and managed this global 
oncology trial data using our advanced Timaeus technology, allowing the study sponsor to:

	 ● Conduct a trial from numerous international locations

	 ● Use different trial protocols in various patient groups

	 ● Minimize the study set-up and data management times 

	 ● Compare the efficacy of the two drug doses in real time

Manage complex clinical studies

Global oncology studies

Cmed conducted a complex, global, phase IIb, randomized study to compare two dose levels of a drug in 
newly diagnosed, untreated patients with chronic myeloid leukemia. Molecular endpoints were used to 
evaluate drug efficacy. This presented several challenges:

Case study: 

Design Project Simulation

Implementation

Adjustments

Analysis

Reconfigure

Start Up

Ongoing Economic Challenges 

Economic and industry pressures are driving drug development 
companies to find more cost-efficient ways of developing medical 
products. This involves accelerating each product’s time-to-market, 
reducing fixed costs, and improving R&D investments. 

Minimize Costs; Maximize Resources

We know clients want to maximize the impact of their own resources 
while minimizing outsourcing costs. So at Cmed, we match our highly 
qualified teams to your specific projects. Coordinating our skill sets with 
each sponsor’s needs is vital to the success of our ongoing partnerships.

Delivering Within Budget 

Cmed’s innovative approach to the design and delivery of pre-phase 
III clinical trials  can significantly reduce the risk of project delay or 
overspending by providing our clients with:

● Guided monitoring for efficient CRA activities

● Accessible, reliable, technology, without clinical downtime 

● Enhanced patient recruitment due to investigator motivation

● Improved data workflow to lower research expenses

Decrease clinical research costs 

Forecasting for Accuracy 

Instead of a pre-set monitoring schedule, a novel approach was used to drive targeted site monitoring. It involved 
holding a teleconference between the sponsor and Cmed project teams every two weeks. 

Our advanced eClinical platform allowed Cmed researchers to assess data management before visiting the site. So 
during the teleconferences, our client service teams reviewed the latest study data to decide which sites required a 
monitoring visit. This enabled them to:

	 ● Forecast data for real-time accuracy

	 ● Markedly decrease the number of monitoring visits 

	 ● Improve the quality of clinical site management  

Early Project Delivery

This novel approach also provided the study sponsor with:

	 ● Project delivery ahead of schedule 

	 ● Strong patient recruitment, due to better site management

	 ● Scientific validity of the trial’s clinical results

	 ● Ongoing strategic support as a Cmed partner

Novel oncology monitoring

A major pharmaceutical company in Europe engaged the services of Cmed to deliver an important phase II 
oncology study in a new indication. The trial was conducted on 88 patients in 38 centers spread across  
6 countries.  

Case study: 

Cmed: Guided Monitoring

Typical CRO: Regular Interval Monitoring
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